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Brand Philosophy
SOBHA epitomises "Passion at Work" in totality. For us it is not a fancy catch-phrase which
sounds just right, rather we all strive to live by it daily. It serves as our moral compass
which guides us towards creating products of international quality and workmanship.
It guides us to be transparent in all our dealings, achieve perfection in all that we do and
adhere to timeliness strictly. We are committed and immensely passionate at
what we do and how we do it.
Simply put, this means that we do not cut corners towards making best-in-class products.
Our work revolves around creating ‘quality’ and it is our vision to change the way people
perceive quality. Our track record of being the most reliable and trustworthy builder with
a repertoire of award winning properties across India speaks for itself. We changed the
skyline in Bangalore, created landmark developments in Kerala and have also stepped
into Delhi – NCR, Chennai, Coimbatore, Mysore and Pune to name a few. We will continue
to do great work, always guided by our brand philosophy.
PNC MENON

Founder, SOBHA Group
www.sobha.com
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Corporate Identity
The Brand identity provides direction, purpose and meaning to a brand. It is central
to a brand’s strategic vision. The goal of a corporate brand identity is to protect the
strength of our brand so that it continues to create value for the company. It is a
management tool for communicating a company’s unique attributes consistently.
This Brand Manual achieves it by explaining the importance of the brand and
describing how to use the elements of the brand correctly, thereby, creating high
standards. And the key towards effective standards is consistency. The correct and
consistent use of the brand breeds trust and trust wins customers.
This guide will introduce you to SOBHA’s brand identity and will walk you through
the key elements that make up SOBHA’s brand essence. You will find simple
guidelines that will help you ensure consistency in the use of SOBHA’s identity
across key communication platforms.
RAVI MENON
Chairman, SOBHA Limited
www.sobha.com
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BRAND ARCHITECTURE
Brand DNA
Brand Essence

www.sobha.com
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BRAND DNA
THE SOBHA BRAND DNA ENCODES THE FIVE UNCHANGING CORE VALUES.

INTERNATIONAL QUALITY

PASSION

RELIABILITY

TRANSPARENCY

INTEGRITY

This is all about setting international

An unwavering commitment

All promises made by us must be

The value of transparency is at the

Integrity is the life breath of the

standards in thought, process

towards bettering the best.

fulfilled, be it to our employees,

core of all transactions, internally

organization. It is the guiding light

and action and most importantly,

Passionately working upon and

customers, partners and other

and externally. The policies are clear,

towards delivering excellence thus,

it’s about achieving them.

improving everything we do,

stakeholders, because a

unambiguous and well defined and

creating a foundation of trust

It is not a one-time activity but a

all the time. Be it, creating

commitment honoured brings in

have been thoughtfully drawn up to

across the entire ecosystem.

relentless endeavour to better

international quality products,

invaluable customer delight.

benefit the organization, the staff,

established benchmark by being

research and development,

the customers, partners and

in the forefront of international

customer satisfaction, timely

stakeholders. Only the right

quality in terms of knowledge,

delivery, transparency or creating

information builds trust and trust

ability and competence.

value. It’s an innate desire to

builds relationships.

excel in what one does and
do it brilliantly.

www.sobha.com
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BRAND ESSENCE
WHERE DO WE COME FROM
WHAT DO WE DO
WHAT MAKES US UNIQUE
WHO ARE OUR STAKEHOLDERS
WHAT ARE WE LIKE
WHAT IS OUR BRAND ESSENCE

www.sobha.com
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WHERE DO WE COME FROM
We draw inspiration from the vision of our founder ‘to transform the way people perceive quality.’

Go to Contents Page

WHAT DO WE DO
We craft products of impeccable quality;
designed to stand the test of time.

Go to Contents Page

WHAT MAKES US UNIQUE
Our penchant for quality to set exacting
standards and better them.

Go to Contents Page

WHO ARE OUR
STAKEHOLDERS
Our community consists of our customers,
investors, partners and Sobhaites who share
a common passion for high standards.

Go to Contents Page

WHAT ARE WE LIKE

Obsessive perfectionists.

Go to Contents Page

WHAT IS OUR BRAND ESSENCE
Passion for perfection.

Go to Contents Page

C O N S TA N T S
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CONSTANTS
Logo
Logo Usage
Colour
Typography
Tone of Voice
Visual Language
Stationery
Newsletter
Identity Card
Co-Branding
Projects-Branding

www.sobha.com
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CONSTANTS - Logo
The SOBHA logo and tag line are designed in the 1:2 ratio
representing balance. The yellow rectangle, the black dots

1

[along with the red dot], ‘SOBHA’ and ‘PASSION AT WORK’ together form the
SOBHA logo. Each element of the logo is an integral component.
The tag line ‘PASSION AT WORK’ is an integral part of the logo
and should not be tampered with, or removed. It should be used only in
two colours - black or white and should always be readable.
The yellow rectangle signifies ‘Energy’ and ‘Optimism’. The black dots
symbolise state-of-the-art technology that is employed to achieve
progress and the red dot represents the ‘Pinnacle of Success’.
‘PASSION AT WORK’ is our corporate philosophy and is given prime

2

importance as the tag line in our logo.

www.sobha.com
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CONSTANTS - Logo Usage
The SOBHA logo has only two variants and they
have been depicted here.
The logo artwork should never be recreated or modified; it has
been pre-formatted as a scalable vector object to be used in layouts.
These should always be reproduced from the original artwork
provided by the Corporate Communications Department

SOBHA Typography Logo

[or downloaded from our website].
In cases where a medium does not allow the correct reproduction of the
SOBHA logo in terms of colour and size, use SOBHA typography logo.
Do not scale the logo or typeface below the
minimum permissible size.

Never reduce less than
20mm in width.

www.sobha.com

Never reduce less than
20mm in width.

The minimum permisible
size for the SOBHA logo on
websites is 76 pixels X 152 pixels.
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CONSTANTS - Logo Usage
The ‘black dots graphic’ can be used as a design element to enhance the
corporate identity of brand SOBHA. Before doing so, the red dot needs to

The red dot needs
to be black.

be converted to black [100k].
The black dots graphic should be used in a subtle manner so that it does
not over power any other design elements around.

The bottom most circle
is the largest circle.
Minimum space of two
of the largest circles is
required on the left,
right and bottom side
of the layout.

www.sobha.com
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CONSTANTS - Logo Usage
The SOBHA ‘black dot graphic’ should not be tampered with in any
manner. Here are few examples of what not to do.

www.sobha.com

The dots graphic cannot touch
the edge of the page.

The dots graphic cannot be half
cut on any side.

The dots cannot be removed
randomly.

The dots graphic cannot
be distorted.

The dots graphic cannot be tilted
in any angle.
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CONSTANTS - Logo Usage
It is essential to understand the printing term ‘Bleed’ while placing the
SOBHA logo in an artwork intended for the print medium.
The bleed is part of the document intended to give the printer a
small amount of space to account for movement of the paper and design

Bleed Area

Trim Line

inconsistencies. Artwork and background colours can extend into the
bleed area. After trimming, the bleed ensures that no unprinted
edge occurs in the final trimmed document.
It is very difficult to print exactly to the edge of a sheet of paper/card.
In order to achieve this, it is necessary to print a slightly larger area than is
needed and then trim the paper/card down to the required finished size.
Images, background images and fills which are intended to extend to the
edge of the page must be extended beyond the trim line to give a bleed.

www.sobha.com
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CONSTANTS - Logo Usage
The SOBHA logo should always be aligned to the top edge of the creative.

Trim Line

Shift the logo down by 1 mm
from the required trim area.

In case of bleed layouts, the yellow background should be extended to

1mm

ensure that post-trimming, the logo retains the 1:2 proportion.
To achieve this, the printer’s trim tolerance should be taken into
consideration while designing the creative.
A bleed layout with 1mm print tolerance has been
illustrated here for reference.

Post shifting down by 1mm
give the bleed, so that post
trimming we retain the 1:2
proportion of the logo.

Correct logo dimensions post
trimming [1:2 proportion].

Trim Line

Trim Line

Bleeds in the USA generally are 1/8 of an inch from where the cut is to be
made. Bleeds in the UK and Europe generally are 2 to 5mm from where the
cut is to be made. This can vary from one print company to another.
www.sobha.com
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CONSTANTS - Logo-Exclusion Zone
A space equivalent to the width of the Sobha logo should be left on all the
three sides of the logo (as illustrated) irrespective of the format it is printed
on. No other design element or typography should intrude into this zone.
If there is a use of a photograph as a background,
the photograph should be clutter free in the 'logo-exclusion zone'.

X is equal to the width
of the SOBHA Logo

www.sobha.com
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CONSTANTS - Logo Usage
SOBHA colour logo should only be used against plain background
in the colours recommended here.

www.sobha.com
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CONSTANTS - Logo Usage
SOBHA colour logo should only be used against clutter free photographs.

www.sobha.com
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CONSTANTS - Logo Usage
The single colour logos should be used only in case a particular
print medium demands it. [Example: Black & White ads/single colour
screen printing, etc.]

www.sobha.com
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CONSTANTS - Logo Usage
The SOBHA logo should not be tampered with.
Here are a few examples of what not to do.

Never modify the
size of the dots

www.sobha.com

Never modify the
size of the rectangle

Drop shadows are
not allowed

Effects and filters should
never be used

Never modify the
colors

Never modify the
form within the logo

Do not replace the
typeface

The tag line can’t be
separated and/or moved

Page - 28
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CONSTANTS - Colour
The SOBHA logo colours are

SOBHA YELLOW

a: Yellow

C:0 M:11 Y:51 K:0

b: Black
c: Red

R:248 G:226 B:150
PANTONE 7403 C [process coated]

SOBHA Yellow symbolises ‘energy’ and ‘optimism’;
Black symbolises elegance and sophistication;
Red symbolises ‘auspiciousness’.
BLACK
C:0 M:0 Y:0 K:100
R:34 G:34 B:33
[process black]

RED
C:0 M:100 Y:100 K:0
R:194 G:14 B:26
PANTONE 485 C [process coated]

www.sobha.com
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CONSTANTS - Colour
The colour bank has been created to reflect the core values of SOBHA.
Besides the three logo colours, the SOBHA colour bank has three alternate
colours and multiple shades derived from the alternate colour family.
Shades of black may also be used.

LOGO COLOURS

ALTERNATE COLOURS

SOBHA YELLOW

DEEP BLUE

C:0 M:11 Y:51 K:0

C:91 M:53 Y:0 K:0

R:248 G:226 B:150

R:0 G:106 B:179

BLACK

DEEP GREEN

C:0 M:0 Y:0 K:100

C:100 M:50 Y:100 K:0

R:34 G:34 B:33

R:0 G:111 B:69

RED

DEEP BROWN

C:0 M:100 Y:100 K:0

C:50 M:80 Y:100 K:0

R:194 G:14 B:26

R:149 G:84 B:54

ALTERNATE SHADES

Open PDF in Adobe Illustrator
and choose the colours.

www.sobha.com
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CONSTANTS - Colour
Bright and frivolous colours do not exhibit SOBHA’s brand essence and
should be strictly avoided.

www.sobha.com
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CONSTANTS - Typography
Typography is an important and integral
part of SOBHA’s brand communications.

Myraid Pro

Recommended typefaces are:
Myraid Pro

-

for web media

Tahoma

-

for e-mail communication

Helvetica Neue LT Pro

-

for advertising communication

Adobe Garamond Pro

-

for advertising communication

Tahoma

Helvetica Neue LT Pro

Adobe Garamond Pro

www.sobha.com

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
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CONSTANTS - Typography
The typeface colour should be 80% black as illustrated here

www.sobha.com

Lorem ipsum dolor sit amet, consectetuer

Lorem ipsum dolor sit amet, consectetuer

adipiscing elit. Aenean commodo ligula eget

adipiscing elit. Aenean commodo ligula eget

dolor. Aenean massa. Cum sociis natoque

dolor. Aenean massa. Cum sociis natoque

penatibus et magnis dis parturient montes,

penatibus et magnis dis parturient montes,

nascetur ridiculus mus. Donec quam felis,

nascetur ridiculus mus. Donec quam felis,

ultricies nec, pellentesque eu, pretium quis,

ultricies nec, pellentesque eu, pretium quis,

sem. Nulla consequat massa quis enim.

sem. Nulla consequat massa quis enim.

Donec pede justo, fringilla vel, aliquet nec,

Donec pede justo, fringilla vel, aliquet nec,

vulputate eget, arcu. In enim justo, rhoncus

vulputate eget, arcu. In enim justo, rhoncus

ut, imperdiet a, venenatis vitae, justo.

ut, imperdiet a, venenatis vitae, justo.

80% BLACK

100% BLACK

Page - 33

Go to Contents Page

CONSTANTS - Tone of Voice
Effective communication strategies can build the equity
of a brand. Therefore, it is important to use the right language and tone
of voice to connect with both internal and external stakeholders.

www.sobha.com
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CONSTANTS - Tone of Voice

T O N E O F C O M M U N I C AT I O N
It is important to note that the brand essence of SOBHA is not
just a tagline or a slogan but the underlying essence of
everything that SOBHA stands for. The Company has been
rechristened ‘Sobha Limited’ effective 18 August 2014.
Barring the first occurrence, the company shall be referred to
as ‘SOBHA’ wherever possible. Keeping in mind the core value
proposition of SOBHA, the tone of communication should be
confident, sincere and honest. Any spoken or written
communication should encapsulate these virtues.

www.sobha.com

Maintaining a confident tone: SOBHA’s expertise in
real estate development and construction is
applauded by customers and peers alike.
Our international quality products with great
attention to detail in what we do has made us a true
leader in the realty sector. Our confident tone of
voice should augment our accomplishments of the
past and reflect our thought leadership position
in the industry.
Sincerity: SOBHA strives to create maximum value
for all its stakeholders. Our passion for perfection
drives us to consistently deliver international quality
products. This sincerity should reflect in our
communication.
Honesty: Integrity is one of our core values.
All our processes and dealings with our stakeholders
are transparent and we have been recognised as one
of the most reliable real estate companies in India.
Honesty should thus be an integral part of our
communication. Honest, transparent, sincere and
confident communication are SOBHA’s hallmarks.

Page - 35
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CONSTANTS - Tone of Voice
Know your target audience: It is crucial to tailor the communication keeping the target
audience in mind. The messages communicated with SOBHA’s real estate customers may
not be relevant for SOBHA’s contractual clients. Thus, it is important to understand the
recipients of the message in order to communicate the relevant details.
Engage with your target audience: It is important to engage with the target audience
through communication collaterals. Please address the reader personally and specifically
(you), and speak in first person (I or we) wherever, possible. It is essential for the readers to
understand the idea being communicated.
Less is more: Brevity is the most effective approach to retain a reader’s attention.
Keeping it short, simple and easy to understand is the key to effective communication.
Avoid sentences that aren’t adding any value. Consistency in communication is
important to maintain the brand equity.

POINTS TO REMEMBER
Content is key: Generic statements should be avoided. It is vital

Content is important: It is not enough to simply say that SOBHA is innovative. There are
many other companies who all claim to be at the cutting-edge of innovation. What makes
SOBHA different? The unique and special qualities of SOBHA can be made more evident, if
you can provide your reader with specific examples rather than regular statements. Tell
your audience HOW we innovate; tell them something that will make them reach that
conclusion for themselves. Developing engaging content that appeals to your audience
will help demonstrate what makes SOBHA’s offerings unique from other competitors.

to substantiate any claim with appropriate evidence, for
example, it is not enough to say that SOBHA is a leader in the
real estate space. SOBHA’s unique value proposition needs to be
highlighted by providing specific references to the company’s
one-of-its-kind backward integrated business model.

www.sobha.com

GENERAL POINTS
Dates: Dates should be written in standard UK format: date,
month, year - ’18 September 2014’. Do not use superscript for dates.
Do not break a date across two lines.
Telephone numbers: Phone numbers must follow a standard layout
and include all the digits that are dialled. Use brackets or hyphens to
separate numbers, e.g. 91(80)49320000 / +91-80-49320000

Page - 36
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CONSTANTS - Visual Language
It is advised to avoid stock images as far as possible.
Photographs used for the brand communication should not
contain competitor logo/product or inappropriate context.
The minimum permissible image resolution for print media and
digital media is 300 dpi and 72 dpi respectively.

Distinctive colour palette.
Well composed.

Poorly composed picture.

www.sobha.com

Distinctive colour palette.
Well composed.

Notice how the focal point of the image is located at the
intersection of the lines.
This creates a dynamic composition with a distinct focal
point that places emphasis on the subject of the photo.
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CONSTANTS - Visual Language
Here are a few examples of what should be avoided.

www.sobha.com

Artificial sky and reflection.

Too much foreground. Artificial reflections.

Poorly composed. Disturbing clouds.

Too much foreground. Artificial colours.
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CONSTANTS - Visual Language
If there is a need to use stock photographs, please source
photographs only from the recommended stock photo sites like
gettyimages.com/shutterstock.com.
All purchased stock photographs [royalty free or rights managed] that
meet the minimum resolution quality should be used for any creative that

Clumsy composition.

is intended for commercial use [e.g. product brochure, EDM, etc.]
Well composed.

Does not communicate anything..

Well composed. Very aesthetic.

Not looking into the camera.
www.sobha.com

No staged pictures.
No white backgrounds.
Page - 39
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CONSTANTS - Visual Language
PORTRAITS
Real employees must be depicted. Happy people are a must. Make use of
all composition guidelines for photography. Portraits require the skill and
equipment of a professional photographer. Well composed black/white
and colour images should be used.
Employees must be photographed against any indoor or outdoor backdrop
that has a hint of real estate structure.

Happy, yes! But no studio backdrops.

No casual attire.
www.sobha.com

No cluttered backdrops.

No white backgrounds.
Page - 40

Go to Contents Page

CONSTANTS - Visual Language
GROUP PORTRAITS
Group portraits should show people engaged in an activity together.
Avoid using imagery that feels unrealistic or staged. For example, people
staring at a computer in an unrealistic manner.

www.sobha.com

Natural

Warm and cheerful

Formal attire

No staged pictures

Not serious

No casual attire
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CONSTANTS - Stationery

50mm

Artwork specifications for Visiting Card.

Futura Md BT 6pt

Humanst521 Lt BT 8pt

25mm

Futura Lt BT 6pt

10mm

10mm

Futura Lt BT 6pt

SOBHA Corporate Communications owns the rights to all stationery.
They cannot be changed, modified, altered or re-designed without permission.
www.sobha.com
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CONSTANTS - Stationery
Artwork specifications for Letter Head

20mm

and continuation sheet.

15mm

40mm

25mm

20mm

Gill Sans Bold 7.3pt
15mm

SOBHA Corporate Communications owns the rights to all stationery.
They cannot be changed, modified, altered or re-designed without permission.
www.sobha.com

Gill Sans Regular 7pt
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CONSTANTS - Stationery
Artwork specifications for A4 Envelope.

50mm

25mm

Gill Sans Bold 7.3pt

23mm

Gill Sans Regular 7pt

SOBHA Corporate Communications owns the rights to all stationery.
They cannot be changed, modified, altered or re-designed without permission.
www.sobha.com
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CONSTANTS - Stationery
Artwork specifications for Envelope without window.

40mm
20mm

Gill Sans Bold 7.3pt

Gill Sans Regular 7pt

SOBHA Corporate Communications owns the rights to all stationery.
They cannot be changed, modified, altered or re-designed without permission.
www.sobha.com
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CONSTANTS - Stationery
Artwork specifications for Envelope with window.

40mm

80mm

20mm

40mm

10mm

Gill Sans Bold 7.3pt
Gill Sans Regular 7pt

SOBHA Corporate Communications owns the rights to all stationery.
They cannot be changed, modified, altered or re-designed without permission.
www.sobha.com

Page - 46

Go to Contents Page

CONSTANTS - Stationery
Artwork specifications for CD Jacket and Sticker.

Logo width
25mm X 50mm

80% Black
100% Black

SOBHA Corporate Communications owns the rights to all stationery.
They cannot be changed, modified, altered or re-designed without permission.
www.sobha.com
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CONSTANTS - Corporate Newsletter
No bleed or non-bleed rules are recommended for the newsletter cover.
A minimum of 15 mm clear margin is required on the left and the right side
of the Masthead.
15 mm

28 cm

15 mm

21 cm

www.sobha.com
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CONSTANTS - Identity Card
Artwork specifications for Employee's Identity Card/Strap.

Logo 1.442cm Width &
2.999 cm Height

ID Card Size 54mm/85mm

Blue Colour CMYK: 82-58-7-0

Emergency Contact

Arial 6B

080-49320000
+91 9880719844

Arial 11.5B

Yellow Colour
Pantone 121C

Arial 6B

ISSUING AUTHORITY

Helvatica 10.7B

This car d is the pro per ty o f So bha Lim ited .
Ple ase car ry t his car d ev ery day on dut y. This card
sho uld be p rod uce d on dem and by the aut hor ities
con cer ned .

TONY EASO THOMAS
15668
O+ve

Arial 6B
If found please return to:
Sobha Limited.
Sobha Corporate Office, Sarjapur - Marathahalli
Outer Ring Road, Devarabisanahalli,
Bangalore - 560103.
080 4932 00 00

Helvatica 9B

16mm
4 cms

6.5 cms

4 cms

Strap

www.sobha.com
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CONSTANTS - Identity Card
Artwork specifications for Visitor’s Identity Card/Strap.

Logo 1.442cm Width &
2.999 cm Height

ID Card Size 54mm/85mm

Blue Colour CMYK: 82-58-7-0

Helvatica 24B

VISITOR
355
Helvatica 20B

16mm
4.8 cms

5.8 cms

Strap

www.sobha.com
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CONSTANTS - Co-Branding
In case of co-sponsored events, it must be ensured that the SOBHA logo is
as prominent as that of the co-sponsor. Depending on the requirement use
the SOBHA logo or the SOBHA typography logo.

The partner logos depicted here are for illustration purpose only.
www.sobha.com
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CONSTANTS - Projects - Branding
Important things to be considered while designing a new project logo.
A: The word SOBHA needs to be used in the crafted GARAMOND vector
format and cannot be recreated.

B: If the name of the project needs to be designed in GARAMOND font, use
crafted GARAMOND [entire set of alphabet in crafted
GARAMOND is available on our website]

C: The SOBHA typography logo can be integrated with the project logo,
maintaining equal prominence. In such cases, the SOBHA logo width
should not be less than 40% of the width of the project logo.

www.sobha.com
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PRINT MEDIA

Go to Contents Page

PRINT MEDIA
Size Formats
Logo Placement
Recruitment Ad
Classified Ad

www.sobha.com
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PRINT MEDIA - Size Formats
STANDARD SIZE FORMAT

A4

Standard size formats follow proportions of the A series based on the
international paper size standard ISO 216 with the base size A0 size
defined as having an area of 841mm X 1,189mm.
Successive paper sizes in the series A1, A2, A3 etc., are defined by halving
the preceding paper sizes across the larger dimension.
STANDARD SIZE FORMAT

For the purpose of this guidline, sizes A4 and above
[ A3, A2, A1, A0] have been considered as standard size format.
1:1

1:2

NON-STANDARD SIZE FORMAT
Sizes that are not proportionate to the A series are considered as
non-standard sizes [Size 1:1 and 1:2 proportions].
EXTREME SIZE FORMAT

NON-STANDARD SIZE FORMAT

Sizes that are taller or wider than 1:3 proportion have been
considered as extreme size format.
SMALL SIZE FORMAT

1:3

1:4

Any size smaller than A4 is to be taken as small size format.
Note - 1:1 creatives smaller than 250 mm X 250 mm should be
considered as a small size format.

EXTREME
SIZE FORMAT

Note - 1:1 creatives smaller than 250 mm X 250 mm should be considered as a small size format.
www.sobha.com
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PRINT MEDIA - Logo Placement
STANDARD SIZE FORMAT: For VERTICAL standard size formats,
the logo should be on top and centre aligned. It should be not less than
20 mm in width.
For HORIZONTAL standard size formats, the logo should be on top. It can
be centre aligned or it can appear on the left side or on the right side
depending on the visual appeal. It should be not less than 20 mm in width.

A gap equivalent
to the logo width should
be maintained.
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PRINT MEDIA - Logo Placement
NON STANDARD SIZE FORMAT: For VERTICAL and HORIZONTAL
non-standard size formats, the logo should be on top. It can be either
centre aligned or it can appear on the left side or on the right side

A gap equivalent to the
logo width should be maintained.

depending on the visual appeal. It should be not less than
20 mm in width.
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PRINT MEDIA - Logo Placement
EXTREME SIZE FORMAT: For VERTICAL extreme size formats,
the logo should be on top and centre aligned. It should be not less than
20 mm in width.

A gap equivalent to the logo
width should be maintained.

For HORIZONTAL extreme size formats, the logo should be on the left side
or on the right side depending on the visual appeal. It should be not
less than 20 mm in width.

www.sobha.com

Page - 58

Go to Contents Page

PRINT MEDIA - Logo Placement
OUTDOOR MEDIA: Hoardings are one of the most important
communication medium for us. For better visibility of the SOBHA logo,

A gap
equivalent to

follow these simple tips.

the logo width
should
be maintained.

For SQUARE and HORIZONTAL size hoardings, divide the height of
the hoarding into 4 equal parts. The SOBHA logo should should not be less
than 1/4 of the height.
The SOBHA logo can appear at the center / right / left of the hording
depending on the design.

A gap equivalent to
the logo width should
be maintained.
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PRINT MEDIA - Recruitment Ad
For a recruitment ad of size

20 mm

H: 16cm X W: 15cm or more,
keep minimum 10mm clear margin
on both left and right side.
The width of the SOBHA logo should
10 mm

not be less than 20mm.

DESIGNING SHOULD BE ALWAYS BE ON YOUR MIND

LOREM IPSUM DOLOR SIT AMET, CONSECTETUER ADIPISCING ELIT. AENEAN COMMODO LIGULA EGET DOLOR.

H: 16 cm X W: 15 cm
www.sobha.com
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CONSTANTS - Stationery
For a recruitment ad of size

20 mm

H: 16cm X W: 25cm or more,
keep minimum 15mm clear margin
on both left and right side.
The width of the SOBHA logo should
not be less than 20mm.
15 mm

LOREM IPSUM DOLOR SIT AMET, CONSECTETUER .
Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo ligula eget dolor. Aenean massa. Cum
sociis natoque penatibus et magnis dis parturient montes, nascetur ridiculus mus. Donec quam felis, ultricies nec,
pellentesque eu, pretium quis, sem. Nulla consequat massa quis enim. Donec pede justo, fringilla vel, aliquet nec,
vulputate eget, arcu. In enim justo, rhoncus ut, imperdiet a, venenatis vitae, justo. Lorem ipsum dolor sit amet,
consectetuer adipiscing elit. Aenean commodo ligula eget dolor. Aenean massa. Cum sociis natoque penatibus et
magnis dis parturient montes, nascetur ridiculus mus. Donec quam felis, ultricies nec.
General Managers / Assistant General Managers [Projects]
Aenean commodo ligula eget dolor. Aenean massa. Cum sociis natoque penatibus et magnis dis parturient
montes, nascetur ridiculus mus. Donec quam felis, ultricies nec, pellentesque eu, pretium quis, sem. Nulla
consequat massa quis enim.
Projects Managers / Assistant Project Managers
Commodo ligula eget dolor. Aenean massa. Cum sociis natoque penatibus et magnis dis parturient montes,
nascetur ridiculus mus. Donec quam felis, ultricies nec, pellentesque eu, pretium quis, sem. Nulla consequat massa
quis enim. Donec pede justo, fringilla vel, aliquet nec, vulputate eget, arcu. In enim justo, rhoncus ut, imperdiet a,
venenatis vitae, justo.
General Manager Land Acquisition [Bangalore]
Commodo ligula eget dolor. Aenean massa. Cum sociis natoque penatibus et magnis dis parturient montes,
nascetur ridiculus mus. Donec quam felis, ultricies nec, pellentesque eu, pretium quis, sem. Nulla consequat massa
quis enim. Donec pede justo, fringilla vel, aliquet nec, enim justo, rhoncus ut, imperdiet a, venenatis vitae, justo.
Commodo ligula eget dolor. Aenean massa. Cum sociis natoque penatibus et magnis dis parturient montes,

H: 16 cm X W: 25 cm
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PRINT MEDIA - Classified Ad
15 mm

It’s always a challenging task to make a very small-sized classified ad to

15 mm

stand out on a classified ads page because most of the ads have lot of text
and the company logo. In a bargain to fit maximum words in a
minimum-sized ad, all ads look same and cramped, the whole page looks
cramped, thus very few smartly designed ads stick out. Here are few tips
on how you can make your tiny ad stand out.
a: Keep white space around SOBHA logo
b: Avoid text that almost touches the ad border, the more white space you
create, the more chances of our ad being visible.
c: Avoid very thin borders.
For small-sized classified ads,
keep minimum 3mm clear margin
on both left and right side.
The width of the SOBHA logo should
not be less than 15mm.

H: 12cm X W: 8 cm
H: 13 cm X W: 4 cm
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PRINT MEDIA - Classified Ad
For a recruitment ad of size

20 mm

H: 18cm X W: 15cm or less,
keep minimum 8mm clear margin
on both left and right side.
The width of the SOBHA logo should

8mm

not be less than 20mm.

8mm

8mm

H: 18 cm X W: 15 cm
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D I G I TA L M E D I A
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DIGITAL MEDIA
Website
E-mailer
Social Media
PPT Template
E-signature
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DIGITAL MEDIA - Website
The minimum permissible size for the SOBHA logo on websites

Corporate

Investors

Sustainability

Media

Philosophy

Careers

Connect

Contact

is 76 pixels X 152 pixels.
Note: The SOBHA logo is not to be used on any website that is
not owned by SOBHA without permission from the Corporate

Residential

Contractual

Manufacturing

Commercial

Property Search

Communications Department.

Welcome to Sobha

www.sobha.com
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DIGITAL MEDIA - E-mailer
Kindly use the logo placement guidlines from the
standard size format.

Presenting the most intuitive real estate App yet! Designed exclusively for our customers and stakeholders, the Sobha Corporate
App for IOS
provides users with a host of useful and interesting services committed to its customers and stakeholders.

With the Sobha Corporate App you can
| Learn more about Sobha Limited and its operations
| View and understand the Sobha USP
|
| Locate Sobha projects nearest to your current geographical location
| Express interest in projects or even refer your family and friends
| Login to ‘My Sobha’ - the customer portal for easy access to your payment schedules, project status and updates
| Use the nifty tools built into the app including a quick converter (currencies, temperature, weight, area & length) and QR cod e scanner

HOME

P R OJ E C TS

C U S T O M E R L O G IN

NE WS

Now available on the
Coming soon to the

Sobha Limited, ‘Sobha’, Sarjapur – Marathahalli Outer Ring Road, Bellandur Post, Bangalore - 560103
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DIGITAL MEDIA - Social Media
Various social media platforms have their own pixel ratio and shape
specifications in terms of how the logo should appear as a profile
image/thumbnail on their respective platforms. Many a time,
the SOBHA tall logo may not fit into the required specifications.
Here are few examples of how effectively the SOBHA colour and
SOBHA Typography logo can be used.
The above alternative has been provided only for profile image/thumbnail
and is not intended for digital media creatives.
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DIGITAL MEDIA - PPT Template
Opening Slide

In-between Slides

Concluding Slide

THANK YOU

www.sobha.com
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DIGITAL MEDIA - E-signature
E-signature specifications

Name [Tahoma 10 pt bold]

Designation Department [Tahoma 8 pt]
Sobha Limited [Tahoma 8 pt bold]
Sarjapur-Marthahalli Outer Ring Road [Tahoma 8 pt]
Bellandur Post, Bangalore - 560103
Tel: +91-80-49320000 Ext. XXXX Mobile: +91 XXXXXXXXXX
Email: Your mail ID@sobha.com

www.sobha.com [Tahoma 8 pt bold]
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THREE DIMENSIONAL MEDIA
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THREE DIMENSIONAL MEDIA
Event Backdrop
Corporate Signage
Corporate Gift
Vehicle Branding
Crane/Flag
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THREE DIMENSIONAL MEDIA - Event Backdrop
While designing the backdrop, kindly consider the area that gets
covered by table and chairs. Use the remaining visible area to design
the backdrop. An example has been demonstrated here.

20TH ANNUAL GENERAL MEETING - 6th JULY 2015

www.sobha.com
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THREE DIMENSIONAL MEDIA - Corporate Signage
The team of architects who design new projects should include

SOBHA Typography logo should be fabricated in various

SOBHA-PROJECT logo [if any] as part of their project design not

Front lit or back lit.

possible materials depending on the required impact.

only in terms of space but also in terms of colour and material.
The SOBHA-PROJECT Logo should look like as if it is an integral
part of the project design and not an after thought.
Automobile logos on the front of the car are good examples of
integrated design. Although they are external fixtures, they blend
in as a part of the overall car design.

SOBHA tall logo should never be fabricated in a back lit
box because the SOBHA tag line ‘PASSION AT WORK’ is
an element outside the yellow rectangle.
It won‘t be possible to back lit individual characters
of the tag line. Encasing the entire logo in a white box
is also not a solution as it leaves a white border around
the SOBHA logo thus giving a cramped look. It’s also
against the set rules as per this brand manual.
The SOBHA logo should be fabricated for front lit
solutions and the suggested material is ACP
[Aluminium Composite Panel].
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THREE DIMENSIONAL MEDIA - Corporate Gift
All corporate gifts should be selected keeping in mind SOBHA’s
brand essence. If the SOBHA logo cannot be reproduced without
distortion, the SOBHA typography logo is to be used. All the branding
on gifts should be subtle.
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THREE DIMENSIONAL MEDIA - Vehicle Branding
This is not a recommendation for Van/Vehicle branding.
It is a suggestion to use an appropriate logo from the logo bank
depending on the vehicle shape, size and its usage.
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THREE DIMENSIONAL MEDIA - Crane/Flag
Only Sobha typography logo will appear on the crane in the colour scheme

Flag Pole/Flag ratio

options shown here.

For an outdoor flag on an in-ground flag pole the most common way to size your flag is by
the height of the pole. The length of the flag should be at least 1/4 the height of the pole.
Use this chart as a minimum size for the largest flag on your in-ground pole.
Avoid Passion at Work on the Flag

Pole Height

Flag Size

15’ - 20’

3 x 5.58’

25’

4 x 7.44’

30’

5 x 9.31’

35’ - 40’

6 x 11.17’

45’

8 x 14.89’

50’ - 60’

10 x 18.62’

Cross Bar

25 FEET

3-5 FEET

3-5 FEET
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These guidelines will enable you to express the identity of brand SOBHA correctly.
Using the guidelines consistently will reinforce every piece of communication that you produce
and give our customers a clear view of who we are.

SO LET’S BEGIN.
Should you have any query,
please contact email: corpcomm@sobha.com
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